How can an

effective
advertising
strategy be used to
highlight the
iImportance of
mental health
awareness and

EMMA LOUISE

promote
wellbeing?




Research Questions

How can the importance of mental wellness
be communicated effectively to an audience?

Research Aim

What makes an effective
advertising campaign?

How has COVID-19 affected the need for
mental health services?

What are the opportunities when
developing a campaign of this nature?

What are the challenges faced when
communicating mental health awareness to an
audience?




The Department of Health states that 1 in four
will experience mental health issues at some
point in their lives.

Research suggests that 1 in 4 young women
and 1 in 10 young men have self-harmed at
some point in their life. (Samaritans)

Approximately only 1 in 8 adults with a mental
health problem are currently getting any kind
of treatment. (Mind)

Suicide is the second leading cause of death
among 15-29-year-olds. (World Health
Organization).

What are the facts
regarding mental health?



https://www.mind.org.uk/information-support/drugs-and-treatments/

One in eight adults (12.9%) developed moderate
to severe depressive symptoms during the
pandemic

Adults who were aged 16 to 39 years old, female,
unable to afford an unexpected expense, or
disabled were the most likely to experience some
form of depression during the pandemic. (ONS)

Since the restrictions began, people with a
diagnosed mental health condition have been
three times more likely to have had suicidal
thoughts, self-harm or attempt suicide, than those
without a mental health diagnosis (Samaritans)

How has COVID-19
iImpacted mental health?




Objectives of Advertising

Advertising has three main objectives:
e To Increase awareness about your product, service or brand
e To persuade the public to buy the product

e To keep your brand in the public eye
(MarketingMentor, 2021)

Using strategic tools, such as SMART objectives and SWOT
analysis, can be vital in attaining the right audience, and encourage
user engagement with the company, product or service.
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Research

Case Studies

ASL Association

Movember
Association

Methodology

Key facts about
these
organisations and
their method of
user engagement

Comparative
Analysis

The case studies will be
primarily used to analyse two
charities, the ASL Association

and the Movember

Foundation, in their methods
of user engagement, and how
their campaigns have raised
money for their causes.




Research
Methodology

Mental health
awareness
campaigns

Instagram
mental health
and wellness

pages

What colour
schemes work?

How do the
visuals compare
between them?

What doesn't
work so well?

Collect results

A visual audit is a review of
the visual material and is
used for anything related to
a brand's appearance. In
this case, the focus will be

digital visuals, looking at
websites and social media,
more specifically Instagram

pages.




Research
Methodology

Target survey
participants:

18-29 social media
users focus, but
open to all.

What information
would benefit
from being
collected by a
survey?

How are people
feeling?

Has COVID-19
affected the need
for better
campaigns on
mental health?

Are mental health
campaigns
reaching their
intended
audience?

Collect results

A survey will be conducted
to understand the
viewpoints of the possible
users who would interact
with a digital mental health
campaign, focusing mainly
on those between 18-29.



Case Studies

ALS

ASSOCIATION

Ice Bucket Challenge

Money raised:
$115 Million

The impact of the campaign:

Since the Ice Bucket Challenge, the
Association has managed to budget about
$18 million per year to research, an increase
o] '€

S
MOVEMBER"

Movember - Grow a moustache in the
month of November

Money raised:
$994 million over the course of 17 years

The impact of the campaign:

In 2019, £12.8 million was raised for
Movember in the United Kingdom. Over 22.6
million people have donated to Movember,
allowing the foundation to fund projects
that transform lives.
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50+
30-49 4 8%

4.8% Age

Under 18
9.5%

81%

Gender

15

Male Female

British
35%

Survey Results

Greek
Finnish 5%
5%

Nationality

55%

American



Of the 21 responses, 14 people who took part in this

survey said they have at some point been diagnosed with

a mental health condition.

Eating Disorder
4.5%

Depression
36.4%

Anxiety
31.8%

Bipolar

4.5%
OCD

ADHD 13.6%

9.1%

Survey Results

3-4
14.3%

1-2
4.8%

5-6 hours
52.4%

"7+ hours
28.6%

Time spent online per day



Consumer Profiles

Female, American, Aged 29
Accountant
Mobility Issues

Uses social media to follow wellbeing and
meditation pages, keep up with friends
and follow influencers. Uses the internet
for a couple hours a day.

Male, British, Aged 24
Construction Worker
Diagnosed with an anxiety disorder

Enjoys watching films, sometimes plays
video games, and listening to music.
Follows LADBIble on Instagram. Lives
alone and misses family and friends.

Male, American, Aged 18
Apprentice
No medical diagnoses

Plays video games online, chats with
friends on Snapchat. Since the start of the
pandemic, spends up to 7 hours on the
internet a day.

Female, British, Aged 21
University Student
Diagnosed with depression

Follows mental health charity pages on
Instagram. Finding it difficult to cope
well since the beginning of the
pandemic.




Summary

To summarise, the research found
the following points of interest:

e There is a need for support
and advise for those
struggling with mental health
difficulties

e COVID-19 has had a huge
Impact on those needs

e Planning strategies are
important to help target the
desired audience

e Branding has to be
considered for that audience




SWOT
Analysis

Reaching a younger audience to promote mental health
awareness and wellbeing through Instagram, through the use of
templates, photo filters, and informative content

Knowing when best to post to reach a wider audience beyond the
people who follow the account.

As people continue to conduct much of their lives online, the
opportunity to reach a wider audience is greater than pre-
pandemic.

Stigma towards mental health is a real issue, and puts people off
from getting help. This needs to be addressed within the
campaign.




Create a digital mental health campaign using
social media (Instagram) to target young adults
aged between 18-29

Aim to get at least 15 people to interact with this
campaign by creating engaging content which
encourages shares. This can be done using
templates and photo filters.

Using Instagram, a popular social media platform
for this age range, the campaign will reach the
chosen demographic with ease.

Aiming for 15 interactions within the short timescale
Is realistic.

This campaign will run from Mental Health
Awareness Week in may to the 25th of June.

SMART
Objectives

Specific, Measurable,
Achievable, Realistic and
Time-bound
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IT'S MENTAL
HEALTH
AWARENESS
WEEK

'WHAT ARE THE FACTS? >

Approximately only 1in
8 adults with a mental
health problem are
currently getting any

kind of treatment.
| Mimd]

LEARH MORE >

MAKE YOUR
MENTAL HEALTH
A PRIORITY

Research suggests that
1in 4 young women
and 1in 10 young men
have self-harmed at
some point in their life.

{Samaribans)

LEARM MORE =

Adults whe were aged 16 to
39 years old, female, unable

to afford an unexpected
expense, or disabled were

the most likely to experience

some form of depression
during the pandemic.
[Office for Hational Statistics)

LEARM BIORE =

Samaritans
Call 116 123

samaritans.org

.
Mind
For non-urgent information about
mental health support and services:

Caoll 0300123 3393
Email '|nfnﬁ'min:|.nrg.u|:

Mewad Fanguar

People who self-harm
struggle to access
support - with only
38% of people who self-
harmed receiving
medical and/or
psychological support.

| Samaribains )

LEAEMN WAORE =

DON'T SUFFER
IN SILENCE

Informative posts about mental
health awareness, the facts about
mental health, and where to seek

help.
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What is it? Common obsession Misconceptions
. themes: about OCD:
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pqﬂ]inn.l'l'lue are fwo main components fo OCD -
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An obsession i E n unwonted and unpleasant thought
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A compulsion is a repetitive behaviour
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Informative posts about the mental health conditions of the people who
filled out the survey, using information from credible sources.



WHAT IS | SYMPTOMS
DEPRESSION? DEPRESSIO

l[I-ISIIIS_lIIIS S TOP YOU LEADING YOUR NORMAL
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REACTION TO SOMETHING LIKE ABUSE, BULLYING OR LIFE-THREATENING BECAUSE [T CAN MAKE YOU FEEL
FAMILY BREAKDOWN, BUT IT CAN ALS0 RUMIN FAMILIES.

INVITE THE PERSON TO JOIN YOU IN ACTIVITIES THAT TOU KNOW HE
|5 TOEMIOY.

T ABOUT SUICIDE SERIDUSLY, AND SEEK

"T-'n ‘SUPPORT

SOMEONE WITH
DEPRESSION?

EMCOURAGE THE PERSON TO TAKE SOME TIME EVERY DAY TO DO
SOMETHING THEY EMIDY.




Engaging photo filters to
encourage a response using d
photograph.



Within this template, the user is encouraged to use a GIF, emote or
drawing to describe how they are feeling within the circle, write three
things they hope to achieve in the week, and a favourite song.



Examples of filled
In templates

finish an embroidery piece
that i started

finish up a concerto i'm
learning right now

making it through the week without
a panic attack would be nice

' Waterfalls Coming Out Yo... Your Man
' | Glass Animals Joji
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